














~% CENGAGE

i~ Learning

Students are buying eBooks. ..
are you selling them?

Because your students want choices—and you want to drive sales—
start offering your students eBooks today with the iChapters College
Store Affiliate Program and In-Store eBooks!

I Com
iChapters College Store Affiliate Program

Earn 12%-15% commissions on all sales driven through your website
to iChapters.com. Here's how:
P Register and find out more at serviceplus.cengage.com/ichapters2.html

P Set up links, create your eBook catalog, and identify eBooks related to your
adoptions at serviceplus.cengage.com/MyServicePlus/

» Market to your students online, by email, and with customizable shelf tags
(available through Service Plus)

eBooks In Your Store!
Offer your students the digital option. Here’s how:
P Find over 50 eBook titles currently available. Learn more at
serviceplus.cengage.com/news_ebook_program.htm

P Can't find your title on the list? Contact your Cengage Learning
rep and let them know the titles you would like produced
(minimum order 50 units required)

B Offer your financial aid students the perfect eBook solution

service .

The NEW Cengage Learning Service Plus cycle is July 1 - June 30.
On July 1, 2008, we will evaluate your statistics and assign your new
status for the following 12-month period.

P Use the Service Plus Calculator to calculate the orders needed
to earn your desired status

» Platinum Customers (1%) and Gold Customers (1/2%) earn rewards
for their Pubnet and online orders in June

» Custom, Bundles, and New Editions have no online competition. Stock up now!

Place your orders by June 30 and hold returns. Your Cengage Learning rep can help
gather outstanding requisitions and adoption information.



Page 7

Meet Your New President: Vicky Brondum

(Continued from page 5)

CSA-NYS: What is the one thing you want to do in life before you die that you haven't done
already?

Brondum: There isn’t one specific thing!

CSA-NYS: If you weren't working as a Bookstore Director what other career could you see
yourself doing?

Brondum: Not certain, but it would be a career focused on servicing others. | am a strong

believer that | am here to be of service to others and that the material things in
our lives do not matter.

Update on Campus Bookstore Legislation in NY

Assembly Bill 891 (same as Senate Bill 4249) is an act to amend the labor law and the
education law in relation to prohibiting public universities and community colleges from
licensing their trademarks for use on unlawfully manufactured apparel and disclosure of
certain information regarding licensees. These bills would prohibit SUNY state-operated
and community colleges and CUNY from entering into a licensing agreement utilizing the
college logo trademark with an apparel manufacture if it's known that the manufacturer
was engaged in the unlawful manufacturing of such logo apparel.
Passed Assembly 6/23/08 and returned to Senate 6/23/08.

Assembly Bill 8167 (same as Senate Bill 3063) requires textbook publishers to disclose
wholesale prices on request. Mandates that textbooks must be sold in the same manner
as ordered by faculty; if not available, the store must work with faculty and publishers to
provide the closest substitute. Requires institutions to develop policies encouraging faculty
to provide booklists with sufficient lead time to confirm availability. Prohibits employees
from accepting compensation for adoptions; may still receive royalties, desk copies, and
honoraria for academic peer reviews.
Passed Assembly 6/23/08 and returned to Senate 6/23/08.

Assembly Bill 9595 establishes a college student expense personal income tax credit for a
taxpayer or his or her dependents who are enrolled full-time in an undergraduate college,
equal to the amount paid for new and used required textbooks and laptop computers not
to exceed one thousand dollars.

Held for consideration in Ways and Means, 6/19/08.

Assembly Bill 10268 relates to policies addressing textbook sales and bookstores at
public colleges or universities; outlines such guidelines; provides that faculty members
affirmatively acknowledge the bookstore’s quoted retail price of textbooks
selected for use in each course; makes related changes.

Referred to Assembly Committee on Higher Education 3/12/08.

CSA-NYS to Celebrate our 40th Anniversary!

CSA-NYS will be celebrating our 40th Anniversary!
Watch your mail for more information on this
special fall meeting!
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2008 SUPER REGIONAL HIGHLIGHTS

-

Jay Menninger’s interview of NY Times Bestselling General Session Speaker, Ron Rosenberg, delivers
Author Lee Woodruff was the highest rated event at his session on “Outrageous Marketing” to a packed

this year’s Super Regional scoring a 4.7 out of 5 with  zydience. This highly rated session scored 3 4.62
attendees. Pictured above, Lee Woodruff with 2008 gyt of 5 with attendees.
Super Regional Chair, Karen Delarco, CCR.

Thank You 2008 Super Regional Committee! Stores voted Screamer the best booth at the show

Nebraska Book Company — Platinum Sponsor The Douglas Stewart Company — Gold Sponsor
Budgetext—Silver Sponsor Follett Higher Education Group — Silver Sponsor
MBS — Silver Sponsor NACS — Silver Sponsor

NACS Foundation — Grant for Storm Duds Raingear — Bronze Sponsor

Store of the Future Session All our in-kind donors
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The Evolution of Green

By: Charlie Hague, President, International Collegiate Sales

Paper or plastic? For most of us that was as close as we came on a regular basis to
dealing with issues of our environment. If our response was “plastic” we could be
perceived as being insensitive to environmental concerns. If we responded “paper” we
might be considered an environmentalist or at the very least one that had an awareness
of what we can do to contribute positively to the world around us. Today a more
appropriate response would be “neither” and then produce the cotton satchel[s] that we
brought with us from home. This not only avoids contributing to a land fill that will still
contain the plastic material hundreds of years from now but also saves a portion of our
forests.

The above scenario is one small but significant example of how our collective mindset
has evolved over the years. “Recycling” is a concept that has been with us in varying
degrees for many years. But it has only been in recent years that a broader
understanding of how we are impacting our environment in all facets of our lives and the
pressing need to alter how we live in order to preserve and protect the finite resources
that make up our world. We now know and accept the fact that the vital elements that we
need to sustain our lives are not without limit. How this knowledge motivates us to take
positive measures that favorably impact our environment varies vastly from person to
person , country to country and continent to continent.

In the College Bookstore Market alone, in my thirty plus years in this market, | have
witnessed the ebb and flow of environmental concern. During the “Save the Earth”
movement a variety of recycled products from school supplies to apparel were introduced
to the market place. For a time there was a burst of energy and enthusiasm for these
kinds of products but over time the focus waned and with some exceptions soon moved
to the back burner of people’s interest. One positive offspring of this period was the
establishing of “Earth Day” which remains with us today.

Fast forwarding to the present, the interest in Sustainability and products that support
this lifestyle has never been higher. New heights of awareness have been achieved to
such an extent that we now have entire college campuses competing with one another to
determine who has the “Greenest” campus.

What was once a “Save the Earth” movement a couple of decades ago has evolved into a
“Sustainability” lifestyle that is present in our lives on a daily basis. “Going Green” has
become a part of what we see and hear every day. Whether it is in print or on the
airwaves it is a constant theme that has gained the kind of momentum that will insure
Sustainability influences how we treat our environment on an ongoing basis.

Those of us who inhabit this earth will always speak different languages and have
different beliefs but the one undeniable reality is that we share the same planet. How we
chose to treat that planet as members of one and the same species will determine the
quality of life we will leave for future generations.

For Sale From Your Colleagues

IBM Cash Registers

We have 4 MBS programmable IBM 4694 POS terminals complete with scanners & 4610
print heads. Includes one cash drawer each. Registers are 7 years old and are in working
order. Best offer walks away with this great deal. We will separate them but would like to
see them all go to good homes.

Dawn Greenlaw , dgreenla@skidmore.edu , 518-580-5498
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Evan Koster accepts CSA-NYS’s
Outstanding Service Award from
CSA-NYS’s Outgoing President,
Carlie Harper, CCR

CSA-NYS Outstanding Service Award

Congratulations to Evan Koster of The Cotton Exchange, winner of this year's Outstanding
Service Award. This award is presented annually to a vendor who has provided the CSA-
NYS member stores with outstanding service, support, follow-up, reliability, product
knowledge and sensitivity to the campus store environment. Here's what our store
members had to say about Evan:

“Always provides personal services, responds to our requests promptly,
lends a hand at rush, works through the hardest problems.”

“In the years that | have been dealing with Evan and Cotton Exchange, service and quality
have been exceptional. We had a situation this past fall and Evan handled it promptly
and professionally. He went above and beyond the call of duty.”

Also nominated were Tim Glaude (MV Sport,) Steve Havran (Champion Products,) Kimberly
Kelly, (MBS Textbook Exchange,) Jim Ladzinski (MBS Textbook Exchange,) Mark Leukus
(D&H Distributing,) Dave Rapport (David M Rapport, Manufacturers’ Representative,) and
Mitch Suslan (MV Sport).

they could be buying
them at your storel!

DooDads, just one of the many great chocolate snacks
included in:

Campos Bifes

GOLIRMET CHOCOLATE GOODIES
DeFluri’s Fine Chocolates 130 N Queen St Martinsburg, WV 25401

(304) 264-3608 sales@defluris.com  www.defluris.com




